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DHL Express and UOB Indonesia partner to cut greenhouse gas emissions 
by leveraging GoGreen Plus service 

• UOB Indonesia adopts DHL’s GoGreen Plus service to reduce around 80% of 

greenhouse gas emissions from international shipments. 

• Both companies also organize the first GoTrade event in Indonesia, aimed at 

supporting SMEs in the country. 

Jakarta, October 23, 2025 – DHL Express Indonesia and UOB Indonesia have entered a strategic 

partnership to reduce greenhouse gas emissions of international air shipments through the 

adoption of DHL’s GoGreen Plus service. DHL Express's GoGreen Plus stands as the first solution 

within the global express logistics sector that enables customers to leverage sustainable aviation 

fuel (SAF) in reducing emissions linked to their shipments. 

This partnership enables UOB to reduce around 80% of carbon emissions associated with its 

international shipments, significantly advancing the bank’s own sustainability targets and 

reinforcing its commitment to responsible business practices.  

“We are proud to support UOB on their sustainability journey,” said Ahmad Mohamad, Senior 

Technical Advisor, DHL Express Indonesia. “Through GoGreen Plus, we offer a measurable and 

verified solution to reduce greenhouse gas emissions in logistics. This partnership reflects our 

shared commitment to supporting Indonesia’s national climate goals as well as DHL Group’s net 

zero emissions target by 2050.” 

Hendra Gunawan, President Director, UOB Indonesia, said, “As part of UOB Group, UOB Indonesia 

is committed to advancing transition towards a low-carbon economy. Our partnership with DHL 

reflects how we are taking tangible steps in our own operations and for our clients to reduce carbon 

emissions. By adopting GoGreen Plus, we are contributing to Indonesia’s sustainability agenda by 

2060, while aligning with UOB Group’s commitment to achieve net zero emission by 2050. This 

collaboration demonstrates how UOB Indonesia can leverage our regional connectivity and financial 

expertise to help businesses grow responsibly and sustainably across ASEAN.” 

Following the signing ceremony, DHL Express and UOB also hosted the first GoTrade event in the 

country. Themed “Empowering Business Beyond Borders”, the initiative is part of DHL’s GoTrade 

program, which aims to foster sustainable economic growth by helping small and medium-sized 
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enterprises (SMEs) navigate customs procedures and logistics processes to engage in cross-border 

trade. 

“Through the GoTrade collaboration, UOB Indonesia is empowering SMEs to expand beyond 

borders in a more sustainable way. By connecting our customers to UOB’s regional network and 

DHL’s global logistics expertise, we enable Indonesian businesses to access new opportunities, 

strengthen their competitiveness, and contribute to inclusive economic growth across the region,” 

added Hendra Gunawan. 

“Supporting programs like GoTrade reflects DHL’s commitment to fostering inclusive global trade, 

empowering small businesses, and driving sustainable economic growth,” said Ahmad Mohamad. 

“Next to providing tools, knowledge and support, reliable logistics plays a crucial role in helping 

SMEs access larger markets. We are proud to lend our expertise to SMEs so that they are equipped 

to participate effectively in cross-border commerce.” 

DHL Express and UOB is firmly committed to creating long-term value for its partners, customers, 

and communities. Through initiatives like GoGreen Plus, we champion sustainability and 

environmental responsibility, while GoTrade aims to support businesses—especially SMEs—to 

expand across borders and thrive in the global economy. Together, these programs reflect DHL’s 

purpose of connecting people and improving lives by driving inclusive growth and sustainable 

progress across the markets we serve. 
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DHL – The logistics company for the world   

DHL is the leading global brand in the logistics industry. Our DHL divisions offer an unrivalled portfolio 

of logistics services ranging from national and international parcel delivery, e-commerce shipping and 

fulfillment solutions, international express, road, air and ocean transport to industrial supply chain 

management. With about 400,000 employees in more than 220 countries and territories worldwide, 

DHL connects people and businesses securely and reliably, enabling global sustainable trade flows. With 

specialized solutions for growth markets and industries including technology, life sciences and 

healthcare, engineering, manufacturing & energy, auto-mobility and retail, DHL is decisively positioned 

as “The logistics company for the world”.  

DHL is part of DHL Group. The Group generated revenues of more than 84.2 billion euros in 2024. With 

sustainable business practices and a commitment to society and the environment, the Group makes a 

positive contribution to the world. DHL Group aims to achieve net-zero emissions logistics by 2050. 

UOB - UOB Indonesia is a subsidiary of UOB, a leading bank in Asia with a global network of around 470 

offices in 19 countries and territories in Asia Pacific, Europe and North America. Established in 1956 

through PT Bank Buana Indonesia, PT Bank UOB Indonesia was formed after a merger with PT Bank UOB 

Buana, which marked the existence of UOB Indonesia for more than a decade in Indonesia.  

UOB Indonesia’s service network comprises 91 branch offices and 108 ATMs across 42 cities in 16 

provinces in Indonesia. UOB Indonesia’s banking services are accessible through its regional ATM 

network, the ATM Prima and Bersama networks and the Visa network. 

UOB Indonesia is committed to providing quality products and excellent customer service. The Bank 

offers various banking products and services categorised into digital bank, personal financial services, 

business banking, commercial banking, corporate banking, global markets and investment management. 

UOB Indonesia is rated AAA (idn) by Fitch Ratings. 

The Bank has a strong retail customer base through its wide range of saving products, mortgage services 

and credit cards. UOB Indonesia’s banking services are also accessible in Indonesia, Singapore, Malaysia 

and Thailand through hundreds of UOB ATMs. 

UOB’s award-winning digital bank, TMRW, serves Indonesia’s generation of enterprising and digitally-

savvy customers by providing a better, personalised banking experience through the use of data and 
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customer feedback. Through TMRW, the Bank is committed to helping customers meet their financial 

goals as they build a better tomorrow. 

UOB Indonesia also offers a full suite of corporate/commercial products, including a range of treasury 

and cash management products and services. UOB Indonesia is focused on helping companies with their 

expansion plans and has supported many enterprises from industries such as construction, mining, real 

estate and the services sector in their expansion into Indonesia. 

UOB Indonesia believes in being a responsible financial services provider and it is committed to making 

a difference in the lives of its stakeholders and in the communities in which it operates. Just as the Bank 

is dedicated to helping customers manage their finances wisely and to grow their businesses, UOB 

Indonesia is steadfast in its support of social development, particularly in the areas of art, children and 

education. 

For further details on UOB Indonesia, please visit www.uob.co.id 
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